





BAYINSIDER

BayINsider To Hit Stands

Everything visitors need to know when they're in Downtown Santa
Monica will soon fit into a jacket pocket.

In February, the Bayside District will
launch its new downtown guide - The
BayINsider. The new quide will feature
what's new downtown, a list of restaurants
and retailers, shopping trends, individual
business highlights and profiles, and a
traditional merchant directory.

The result of a fresh partnership
between Bayside and award-winning
Striker Media Group, Inc., The BayINsider
will fold in half vertically and will fit easily
into a jacket or pant pocket.

“We are going to create a first-rate
glossy publication unlike any in the market
today, including using a soft-fold concept
for enhanced usability - which is very
popular in Europe,” said Lyndell Gooch,
owner and publisher of Striker.

He said he has been working with his
printer on the soft-fold concept for years.

“This is the first time I'm getting to use
it, and I'm very excited about it," he said.

The new guide will be distributed to
more locations than ever before: 50,000
in local newspaper racks, Los Angeles
regional hotels, welcome centers through-
out the area and local information cen-
ters, including City Hall, the Chamber of
Commerce and police substations.

“Although we've worked in tandem
with Bayside for over a decade, this is our
first full-blown partnership, and | couldn’t
be more enthusiastic about it,” Gooch said.

For more information or to place an
ad, please call Striker Media Group at
(310) 234-3413.

A mock version of the new guide.

MALL

Mall Takes Another Step

Santa Monica Place last month lured a slate of high-profile specialty retailers and chef-driven restaurants
that will help transform the struggling 30-year-old indoor mall into an “ultra-hip” open-air destination.

To date, eight new retail stores and
restaurants have been announced,
including two anchor department stores,
Nordstrom and Bloomingdale's, according
to Macerich officials.

Moving into the 550,000-square-foot
mall, which likely will open in the spring
of 2010, will be Kitson, the L.A.-based fash-
ion retailer; Coach, a leading American
creator of fine accessories and BCBG Max
Azria, the popular contemporary women's
clothing and accessories brand.

Also moving into the mall will be Joe's
Jeans, True Religion and Lacoste.

The two restaurants are XINO
Restaurant + Lounge, a sophisticated,
modern take on classic Chinese cuisine
created by noted chef Chris Yeo, and
Ozumo, a highly acclaimed San Francisco
concept offering contemporary Japanese
fare in a casually elegant setting.

They will be perched on a roof-top din-
ing deck overlooking the Pacific, while
the stores will surround an open air
courtyard that directly connects to the
popular Third Street Promenade.

In addition to the high-end eateries,
there will be a food court serving up

simpler fare, with the same scenic
ocean view.

During the remodel, the mall's two public
parking structures will get a makeover that
includes adding stores on the ground floor
facing Broadway and parking attendants,
under a plan approved by the City Council
in March.

Macy's has stayed open for part of the
remodel, but is set to close in February
2009, paving the way for the transforma-
tion of the 122,000-square-foot department
store into a brand-new Bloomingdale's,
which is scheduled to open in 2010.
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Board members have been placed in
alphabetical order by last name.

RANDY BRANT

Executive Vice President
of Real Estate for the
Macerich Corporation

"Upscale and entertainment-driven
retail development" is how Randy Brant
describes what he does, and he's been
doing it for nearly 30 years.

As an Executive Vice President of Real
Estate for the Macerich Corporation, Brant
leases out some of the region's largest and
most valuable commercial spaces.

Some recent projects he's worked on
include the Landmark at Westside Pavilion,
the expansion and redevelopment of The
Oaks in Thousand Oaks - and, of course,
the ongoing reconstruction of Santa
Monica Place.

After serving one year on the Bayside
board, Brant says he's ready to get to
work with the new district, and sees
enhanced funding as an opportunity to
"elevate the experience in Downtown
Santa Monica" for all who live, work or
play here.

ALLAN GOLAD

Director of Property & Senior
Vice President of Douglas
Emmett Management Inc

A newcomer to the board and a member
of one of Santa Monica's biggest real
estate interests, Allan Golad is Director of
Property and a Senior Vice President of
Douglas Emmett Management Inc.

Golad says his business experience and
"attention to detail" will serve the district
well to make sure that the new district is
run "efficiently and effectively" and its
money well spent.

Everyone wants a "clean, friendly and
attractive" Downtown, he says, but "the
devil is in the details" when it comes to
figuring out the best ways to do it.

But when you consider that his day job
is overseeing the operations of nearly 14
million square feet of properties, Golad
should be up to the task.

Golad's employer - Douglas Emmett
Management Inc. — has been a fixture in
the Santa Monica business community
for more than 30 years, with apartment
and office buildings, including the 21-
story high rise at 100 Wilshire Boulevard.

ELAINE
POLACHECK

Deputy City Manager for the
B City of Santa Monica

The City Manager's pick to serve on the
new board, Polacheck probably knows
more than anyone about public space in

the Bayside from her nine years in several
high-level City positions.

Since joining the City in 2000,
Polacheck has been director of the
Community Maintenance Department,
Open Space Manager, and recently she
was tapped as Deputy City Manager.

"So | have a pretty good understanding
of the components that go into maintain-
ing the district," she says.

Polacheck says her goal is "to make
sure there is a strong relationship”
between the City and the new district and
to keep up the high standard in
Downtown and "take it to the next level."

Before joining the City, Polacheck was
employed by the Pier Restoration
Corporation from 1984 to 1995.

ROBISON

Manager, JSM Capital, LLC

Another new face, Carleen Robison will
connect the new district with the latest
residential boom going on Downtown.

With 1,300 residents in the district and
that number expected to double in the
next year, Robison, part of the Santa
Monica Collection, manages 13 recently-
built 50-unit apartment buildings with
another eight under construction.

Before coming to Santa Monica five
years ago, Robison managed apartment
communities in other Southern California




MORE TEAM

cities and in Texas and says she plays an
active role in local affairs to ensure "the
quality of the community environment
for my residents" wherever she works.

JSM Construction - the Collection's
developer and sister company - has built
more than 700 Downtown apartment
units since 1997, including 200 units set
aside for low-income residents.

BARBARA
TENZER

President, Tenzer
Commercial Brokerage

Joining the list of long-time business
community members, Barbara Tenzer has
been active in Downtown Santa Monica
since 1984 and the leading commercial
real estate broker on the Promenade for
the past 19 years.

Years ago, Tenzer helped create the
first property owners, retailers, and
restaurant associations, an effort which
"unified these three groups and gave
them greater influence with the City
Council," she says.

From her office on the Promenade,
Tenzer sees what goes on in the district on
a daily basis. She has worked to address
the area's homeless issues, and pushed to
get "no panhandling" and "no sleeping on
the Promenade" ordinances passed.

Described as "well liked and respect-
ed," Tenzer talks to visitors, tenants,
merchants and property owners to
understand their needs.

Her goals for the new district include
attention to marketing and improved
safety as well as cleanliness in the district.

BILL TUCKER

Owner of Tucker
Investment Group

Does anyone remember the Third
Street Mall? Bill Tucker does. That's what
the Third Street Promenade was called
before Santa Monica Place was built. And
that's how long Tucker has been serving
Downtown Santa Monica.

A veteran of the Bayside District
Corporation and its predecessor, the
Third Street Development Corporation,
Tucker is a real estate investor with a
history of improving properties and
working with government agencies.

His company, Tucker Investment
Group, specializes in buying into pedes-
trian-friendly areas, with investments in
California cities that include Sacramento,
Burbank, Oxnard, Agoura Hills and Long
Beach, as well as Santa Monica.

Tucker serves on community boards in
several municipalities. He says he'll
bring to the new board "a depth of
knowledge" about what other cities
have learned by experience.

In addition to investing, Tucker is a CPA
with a Master's degree from the
University of Pennsylvania Wharton
School of Business.

JOHN WARFEL

Licensed real estate broker
and general contractor,
Metropolitan Pacific Capital

Another Downtown veteran, John
Warfel has served on Bayside Board for
the past 10 years and has been a developer
in Santa Monica since 1990.

A licensed real estate broker and gen-
eral contractor with four mixed-use
buildings in the district, Warfel says he
will bring a "unique outlook" to the new
district that will help "balance competing
interests of the retail, office, non-profit
and residential sectors."

With 30 years experience in Southern
California real estate, his company,
Metropolitan Pacific Capital, has properties
in eight cities including Encinitas, Pacific
Palisades, Sherman Oaks and Pasadena.

In Santa Monica, Warfel's develop-
ments include the Anthropologie building
on the Third Street Promenade and a
building at 4th Street and Wilshire
Boulevard that houses Reader's Fine
Jewelers and other businesses.




EMPLOYEE DISCOUNTS

Downtown Employee

Discount Program

Enjoy the Perks of Working Downtown!

BUSINESS PHONE
Arts & Entertainment
The Dance Doctor, John Cassese 310.459.2264
Stone Art Picture Framing 310.395.6303
Beauty
Fresh 310.451.0302
Fringe - Aveda 310.260.7900
Hair Designer Studio 310.458.6951
The Kutting Room 310.458.1700
'Occitane en Provence 310.451.3845
Ocean Oasis Medical Day Spa 310.458.8190
Bookstores
Arcana: Books on the Arts 310.458.1499
Dining
Acadie Crepes 310.395.1120
Barney's Beanery 310.656.5777
Border Grill 310.451.1655
Caffe Bellagio 310.394.3400
Fatburger 310.393.7331
i Cugini 310.451.4595
Il Fornaio 310.451.7800
La Salsa 310.587.0755
Locanda del Lago 310.451.3525
Monsoon Cafe 310.576.9996
Ocean Avenue Seafood 310.394.5669
Thai Dishes 310.394.7105

Ye Olde King's Head Pub & Restaurant 310.451.1402

Gifts & Jewelry

Bubar's Jewelry Inc. 310.451.0727
Jack's Jewelers 310.394.6585
Jewel Shop 310.451.1113
Lone Wolf Fine Cigars 310.458.5441
Papyrus 310.393.4749
Readers Fine Jewelers Inc. 310.451.1349

Just show proof of your employment in the Downtown
Santa Monica area to start receiving discounts from the
participating businesses. For a complete listing of retailers
and restaurants, visit www.downtownsm.com. Additional
limitations and restrictions may apply. Offers good
through January 31, 2009.

OFFER

20% off
10% off

10% discount, with complimentary mini facial and free item w/purchase
20% off all services, retail items excluded

10% discount, free conditioner with purchase of cut and blow dry

20% discount, first time client services only

10% off

20% off

10% discount, in-store purchases only

10% off

10% discount, alcohol excluded

20% off, Monday - Friday lunch/dine-in only, not valid with

other discounts, alcohol excluded

10% off

10% discount

20% discount, lunch and dinner, limit party of 6,

excludes Sunday brunch

10% off lunch, Monday - Friday, Limit party of 6, alcohol excluded,

no holidays

10% discount, excluding alcohol

10% off

10% off

20% off, lunch only, Monday - Friday, alcohol, tax and gratuity excluded
10% discount. Not combined with any other coupon, dinner only

20% discount, lunch Monday - Friday/dine-in only. Alcohol, tax & gratuity
excluded. Limit party of 6

20% discount, jewelry repair and special orders excluded

20% discount, sale items excluded

20% off, sale items excluded

20% off, cigars only

10% off on custom printing only

20% discount, sale items excluded. Cannot be combined with other offers
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For the most updated list of participants, D 2%

yJOWNTOWN SANTA MONICA
qu On tO downtownsm.com & THIRD STREET PROMENADE
BUSINESS PHONE OFFER

Home & Office

Adamm's Stained Glass & Gallery 310.451.9390  15% discount, sale items excluded

Architrave Interiors 310.395.5657 5% discount off cabinetry, kitchen & bath cabinets
Mission Tile West Design Studio 310.434.9697 20% discount

Services

Arcade Hearing Aid Center 310.393.4232  10% discount, free consultation

Central Pharmacy & Compounding Lab  310.395.3294  10% discount
Dellarobbia Design Studio & Flower Market 310.395.3337  15% discount

Ezai Floral Design 310.260.1410  10% off, arrangements, plant, sale items excluded

Home Loans of America 310.261.0404  No loan fees or points, for purchase or refinance

Midas Auto Service Experts 310.395.9943  10% off on purchases of $100 or more, $50 total discount limit
Royalty Auto Body 310.451.5773  10% discount, customers pay body & paint

Shopping

Adidas 310.393.0638 10% discount, regular items only

beadniks 310.395.0033  10% discount

Candy Baron 310.458.6717  10% off

Clarks Shoes 310.393.7205  10% off

Hanna Hartnell Studio 310.393.6587  10% discount, reqular items only

Max Studio 310.587.3226  10% off

Mudra 310.576.7972  10% discount, sale items excluded

Santa Monica Tobacco 310.393.9592  10% off, excluding cigarettes and tobacco

Three Dog Bakery 310.260.9604 10% Arff, free Pupcake with any Bakery Blend all natural dog food purchase
Theater

City Garage Theater 310.319.9939  Two tickets for the price of one, Friday & Saturday only, 8 p.m. show
Piero Dusa Acting Studio 310.393.9378  10% off, coaching and workshops

Promenade Playhouse & Conservatory 310.656.8070 10% off, class, program, show tickets or workshops

Santa Monica Playhouse 310.394.9779 10% off, special events or benefits excluded

The Westside Eclectic 310.451.0850 10% off, improv classes. Theater: Buy one, get one free for any improy,

sketch, stand-up or variety show
Travel Services

Hostelling Travel Centre 310.393.3413  10% discount, excluding rail passes, memberships and travel I.D. cards
Hotel Carmel 310.451.2469  20% discount, call ahead for sold out dates

Ocean View Hotel 310.458.4888 20% discount, based on availability

Pacific Sands Motel 310.395.6133  20% discount, based on availability

Santa Monica Beach Travelodge 310.451.0761 20% discount, based on availability

Would you like to add your business to the Downtown Employee Discount Program?
Please call us at 310.393.8355 or e-mail us at marketing@baysidedistrict.org for more information.
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On a somewhat brighter note, the
Forecast predicts the state will see a
"glimmer" of a recovery toward the close
of the year. But the turn around will be
slow and difficult, the report says.

York agrees that 2009 is not going to
be easy.

"We're in a pretty unique situation
right now," the Bayside consultant said.
"Not many people in business today have
experienced this sort of thing before.

"All these things are hanging over peo-
ple's heads," and the uncertainty "reinforces
a hunker down mentality. People get
much more conservative in spending."

WITH ITS DIVERSE sources of revenue,
the City of Santa Monica is better pre-
pared to ride out the turbulent economy
than the many cities that depend heavily
on just one or two revenue streams,
experts agree.

No single source of income makes up
more than 15 percent of the City's total
General Fund revenue. The City's five
biggest local sources of income - taxes
on property, sales, hotel rooms, utilities
and business licenses - each account for
only 9 to 14 percent of the General Fund,
which bankrolls City services.

"We have a number of key industries
which affect the local economy, so when
one gets in trouble, the others can shore
up the burden," York said. "But some of
the pieces of the puzzle aren't going to
work as well as in the past."

Since the economy drives taxes, less
business this year will mean less money
for City coffers, according to City officials.

"The local economy could be impacted
by many of the same challenges as the
state and nation," Finance Director Carol
Swindell wrote in her report to the City
Council in October.

"In Southern California, the housing
market has deteriorated," she wrote.

"The housing crisis is further aggravat-
ed by tightening credit, which has left
businesses and individuals struggling to
meet short-term obligations."

While property values in Santa Monica
have "weathered the storm" better than
in most other cities, with the total
assessed valuation rising last year by
some 10 percent, there are "troubling
signs," Swindell said.

The number of property transfers in
the city during the last fiscal year was
The lowest in at least 15 years, finance
officials noted.

What's more, local sales taxes for the
first two quarters of 2008 have declined
in recent years and are expected to drop
even more.

Auto sales, which typically make up 20
percent of City sales taxes, were off last
year and are expected to continue to
slump, Swindell said. In addition, the City
expects to lose another one million dollars
in sales taxes while Santa Monica Place is
closed for reconstruction.

Shops and restaurants across the city
will also likely ring up fewer receipts, as
the local hospitality and tourism industry
is expected to take a hit.

Hotels, which were at near peak capacity
through much of 2008, can expect to see
fewer visitors as financial woes spread to
Europe and Asia and foreign currencies
weaken. (see The Word on page 2)

With the euro and yen falling against
the dollar, "the currency advantage for
foreign visitors isn't there anymore,"
York noted.

Some of the slack in Downtown business
might be taken up by a built-in clientele
of Westside residents, he said, "but that
doesn't bring in as much income as visitors."

To keep lean times from turning mean,
the City of Santa Monica took steps early

Signs displaying items 50% off and more are a
common sight.

last year to protect its assets by selling
off $45 million of deteriorating corporate
bonds, including its investments in
Lehman Brothers and Washington
Mutual, before the credit crisis forced
those firms into bankruptcy.

BUSINESS COMMUNITY LEADERS
admit that strong economic head winds
in 2009 will make it difficult for local
commerce to move forward. But business
people can help each other ride out the
storm, they say.

"We have a strong community, and
we've been through these things before"
said Laurel Rosen, president, CEO of the
Santa Monica Chamber of Commerce.
Still, she added, "perhaps this is worse
than we've seen in a long time.

"We've heard about what's wrong, so
we don't need to hear about it again,"
Rosen said. "We need to move forward.
The big emphasis really has to be to stay
local and work together."

That means looking for creative market-
ing and business strategies - networking,
partnering, bartering, trading - doing
"whatever it is we have to do" to main-
tain Santa Monica's competitive edge,
Rosen said.

The trick will be how to minimize the
effects of a national downward trend.

Most analysts now agree that the
nation's economy peaked in 2007 and
has been sliding downhill ever since. But
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the warning signs were largely ignored
until late last year when rapidly souring
stocks, a credit crunch and overall finan-
cial chaos sent bankers and big business
scrambling to Washington for help.
UCLA Anderson Forecasters predict
the nation's real gross domestic product
(GDP) will show a 4.1 percent decline for
the final quarter of 2008, and continue to
drop 3.4 percent and 0.8 percent during
the first two quarters of this year.
Accompanying the slowdown, the
Forecast says, will be rising unemployment
that lasts through 2010, with national
jobless figures climbing from 6.5 percent
to 8.5 percent over the next 12 months.

Overall, there is little in the Forecast to
inspire confidence in the immediate future.

"It sounds awful and it's challenging,"
York said. "But in the end, we, especially
those of us in Santa Monica, have a lot
of strengths."

"Reflecting on the Past to find Solutions
for the Future” will be the theme of the
Santa Monica Chamber of Commerce's
State of the City breakfast January 30 at
the Eli and Edythe Broad Stage. Guest
speakers will include UCLA Anderson econ-
omist Christopher Thornberg, Mayor Ken
Genser, California State Controller John
Chiang and City Manager Lamont Ewell.

DOWNTOWN

Downtown Construction Update

Those who have parked lately in structures on Fourth Street may
have noticed some changes: Work crews contracted by the city of
Santa Monica are busy painting the parking structures to give them
a fresh new look and make them more inviting.

In a larger parking structure improve-
ment project that began in October, all
parking structures in downtown Santa
Monica will be painted and three - struc-
tures 2, 4 and 5 on Second Street - will
get new facades.

According to Alex Nazarchuck, civil
engineer with the city of Santa Monica,
the painting of Parking Structure 1,
between Wilshire Boulevard and Arizona
Avenue, is completed with fresh coats of
yellow and white paint. Parking Structure
3, between Arizona Avenue and Santa
Monica Boulevard, is about 90 percent
finished with new coats of green and
white paint.

Work on Parking Structure 5, between
Santa Monica Boulevard and Broadway

began just a few weeks ago. The planis to
finish painting the structures on Fourth
Street, then move on to Second Street.

City crews anticipate that all of the
structures will be painted by spring 2009,
and that facade work will be finished by
fall 2009.

In addition to those improvements,
Parking Structure 4 is in the process of
getting a remodel of its restroom and
lobby. According to Bayside District
Corporation Operations Manager Andrew
Thomas, city crews hope that work will be
done by the end of January.

In addition, a new trash bin room has
been constructed in that structure and
already is in use. City crews are steadily
working on downtown's streetscape

A night view of newly lit trees on the Promenade.

improvement project, slated to be com-
pleted in April 2009. Although electrical
work around Santa Monica Place has con-
tinued because of ongoing construction
there, work elsewhere stopped December
19 for the holiday season. It will resume
January 6, 2009.
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The Year in Review

2008 was a year of big headlines. Stories that had dragged on for years finally came to a conclusion,
or at least a major turning point, while others, like the battle over the Downtown ficus trees or the war
known as RIFT, seemed to dominate the news for months on end.

After years in the planning, property
owners gave the green light to a plan that
will revamp the way the Downtown is run
for the next several decades, while voters
put the breaks on a proposal to cap most
commercial development in the City.

It was a year that closed the tragic
chapter of an elderly driver who took a
deadly ride through a crowded farmers
market five years earlier, and a year that
saw Santa Monica Place shut down to
open a new chapter that will literally turn
the 30-year-old mall inside out.

In 2008, the long-awaited Expo Light
Rail seemed to begin materializing on the
horizon, and major projects that will
shape the Downtown got underway.

Here, in no particular order, are the top
Downtown stories in 2008:

FOR THE FIRST time in two decades,
Downtown Santa Monica will get a new
management structure and $3.6 million a
year to spruce up and become more invit-
ing after property owners approved a
new Property Based Assessment District
(PBAD) in July.
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Downtown Santa Monica is gearing up to introduce an
ambassador program similar to the successful one in
San Jose.

The money - generated by assess-
ments based on a property's size, type of
use and location - will be used to boost
maintenance, enhance marketing efforts
and create an “ambassador program” to
inform visitors and help keep an eye on
the streets.

Unlike the current Downtown
Assessment District, which only taxed
retail properties, the new PBAD taxes
office and apartment buildings, restau-
rants, hotels as well as properties owned
by government and non-profit agencies,
all of which will receive benefits from the
new district funds.

IN SANTA MONICA politics, 2008 was
dominated by the aptly named RIFT
(Residents’ Initiative to Fight Traffic), a
controversial ballot measure to curb
commercial development that pitted a
half-dozen local unions against an equal
number of neighborhood groups, and
residents against residents.

In the end, the well-heeled opposition
put the brakes on the measure, also
known as Prop T, which would have limited
most commercial development in the
City to 75,000 square feet a year for the
next 15 years.

Bayside officials closely watched the
vote. Had the measure passed, plans to
build new state-of-the-art movie theaters
Downtown would have been jeopardized,
and much of the commercial develop-
ment in the heart of the city would have
been stymied for years to come.

LOCAL NEWS in the first half of 2008
was dominated by the battle over the
City's plan to replace 23 ficus trees along
2nd and 4th streets. But an anticipated
showdown in the media spotlight was
averted on an early May morning when
City crews removed the trees before the
bustling downtown came to life.

Rendering shows mature Ginko trees between the
larger ficus.

The move came less than two days
after an Appeals Court rejected a case
filed by Treesavers in March and lifted a
temporary stay order, paving the way for
an $8.2 million streetscape project that
called for removing and relocating 30 of
the 157 ficus trees.

The streetscape currently underway
calls for, among other things, planting
120 new ginko trees, adding decorative
up-lighting to the remaining ficus trees
and repairing sidewalks or curbs damaged
by their roots.

THE FARMERS' MARKET tragedy
that killed ten people and injured more
than 60 in July 2003 finally found a sense
of closure in May, when the City of Santa
Monica settled the case for $21 million.

The settlement came on the third day
of jury selection in a case that involved
the consolidated claims of dozens of
victims against both the City and the
Bayside District.

The City's settlement payment will be
made with insurance proceeds. In return
for the settlement payment, all of the
plaintiffs dismissed their claims against
both parties.
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Work crews turn Santa Monica Place inside out. (Photo by Linn Wile)

IN APRIL, a key corner of Downtown
Santa Monica came full circle and an era
ended with a bang, when the old Santa
Monica Place sign came crashing down
amidst the smoke of an explosion.

The ceremony - featuring a marching
band, fireworks and confetti - marked the
end of a major retail venture and
launched an ambitious remodel of the
Frank Gehry-designed shopping mall that
opened with much fanfare in 1980.

Slated to open in 2010, the new mall
will feature an open-air courtyard,
upscale shops and a food court on the
top floor with sweeping ocean views.

IN ADDITION TO blowing the roof off
Santa Monica Place, construction crews
were busy last year giving the Downtown
a major makeover.

The nearly three dozen projects - which
range from those in the planning process
to those that only await a final inspection
- include a new maintenance facility for
the Big Blue Bus, the $8.2 million
streetscape project along 2nd and 4th
streets and three rebuilt public parking
structures along the two streets.

In the end, there will be 629 new resi-
dential units in 15 new buildings, 1,700
new parking spaces and 526 new hotel
rooms, six mixed-used buildings and four
commercial buildings.

PANHANDLERS WILL NO LONGER
be allowed to solicit money while sitting
on public seats and benches in the heart
of the Downtown, after the City Council
unanimously voted in July to bar such
activity on the Promenade and two
neighboring streets.

At the urging of the Bayside District
Board, the council expanded the proposed
ordinance targeting the Promenade to
the Transit Mall, which stretches along
Broadway and Santa Monica Boulevard
between 2nd and 4th streets.

The council agreed that panhandlers
driven away from the Promenade benches
by the ban would monopolize the transit
mall seating, which also is in high demand.

THE LONG-ANTICIPATED Expo Light
Rail Line from Culver City to Downtown

Rendering of light rail on Colorado Avenue.

In the end, there
will be 629 new
residential units in

15 new buildings...

Santa Monica seemed to draw nearer
after LA County voters on November 4
approved a tax hike for public transit.

But the answer to key questions still
remains literally up in the air - will the rail
line stay above ground after straddling
Cloverfield Boulevard or travel at street
level? Will it run along Olympic Boulevard
or Colorado Avenue? And will the line
take a direct route into Santa Monica, or
be diverted along Venice Boulevard
before entering the city?

Whatever the decisions, one thing is
clear - the line, which is estimated to cost
between $1.1 billion and $1.6 billion, will
end up at the current site of the Sears
Automotive building in Downtown Santa
Monica. And it could get there as soon
as 2015.

For more about Downtown...
downtownsm.com

For more news...
surfsantamonica.com
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economic stability, growth and community life within
the Bayside District through responsible planning,
development, management, and coordination of
programs, projects and services designed to benefit
the community as a whole; which includes the District's
businesses, property owners, visitors and residents.

1351 Third Street Promenade, Suite 201
Santa Monica, CA 90401

Phone: 310.393.8355 Fax: 310.458.3921
Email: info@downtownsm.com

Web site: www.downtownsm.com

© 2009 Bayside District Corporation. All Rights Reserved.

ADDRESS SERVICE REQUESTED

ANNOUNCEMENT

ePD->®SE

The City of Santa Monica’s
Environmental Programs Division (EPD) is now the

Office of Sustainability and the Environment (OSE).

Same great programs. Same great resource.
New name. New website.

Office of Sustainability and the Environment

sustainablesm.org
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